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525 Successes and 
Challenges with 
your Workplace 
Wellness Program

Click to insert session day, date and time

Click to insert presenters 

Wellness Program
Sherri Beedles, Robert Williams, 
Cindi Solomon, JD, CWPM, Iris 
McCon, RN, COHN-S, Cathy Todd 
and Mamta Mujumdar

Wednesday, March 28, 2:30 to 3:30 p.m.

Continuing Nursing Education DisclosuresContinuing Nursing Education Disclosures
o Goal: To educate conference attendees on specific aspects of accident 

prevention and Ohio’s workers’ compensation system
o Learning objectives for session # 525 Successes and Challenges with 

your Workplace Wellness Program:
• Identify policies common among successful safety and wellness 

programs 
• Describe challenges companies may face when implementing and 

maintaining their safety and wellness program
• Explain how partnerships with regulatory and health care agencies can• Explain how partnerships with regulatory and health-care agencies can 

benefit safety and wellness initiatives
o Criteria for Successful Completion: Attend the entire event and complete a 

session evaluation.
o Conflict of Interest: The planners and faculty have no conflict of interest. 
o Commercial Support: There is no commercial support for this event. 
o Continuing Education: Awarded 0.1 IACET general CEUs and 1.0 RN* 

contact hour. 
*The Ohio BWC (OH-188/01-01-2013) is an approved provider of continuing nursing education by the Ohio Nurses 

Association (OBN-001-91), an accredited approver by the American Nurses Credentialing Center’s Commission on Accreditation. 

L’ORÈAL USA, INC.
Manufacturing – Solon, Ohio

Distribution PPD – Streetsboro, Ohio
Iris McCon, RN, COHN‐S

L’Orèal USA, Inc., a subsidiary of L’Orèal headquartered in Paris, France

L’Orèal USA Solon ‐manufactures hair care products, shampoos, conditioners, gels, etc. that are 
used in the professional hair care industry.  

L’Orèal USA PPD – Streetsboro – distributes world‐wide the professional hair care products 
through  partnerships with distributors to hair styling salons. 

Total Employees – 444
Average Age – 42.5

Males – 64%
Females – 36%

Average Years of Service – 11.5 

What were the identifiers for wellness programs?

‐key drivers of personal health insurance claims costs identified

‐absentee rates were above 6%

‐ total first aid + medical work related claims reported 45 – (30 required p ( q
outside medical treatment)

‐ total WC claims costs $114,459

‐increase in musculoskeletal injuries

‐corporate challenge to have work related frequency rate below 2.5 

‐ OSHA VPP Certification process began
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‐ utilized BWC ergonomist to assess workstation issues and work 
requirements

‐ expanding partnership with local occupational medical clinics and physical 
therapists

‐ support of manager‐ support of manager 

‐ took advantage of free offers from local hospitals for educational 
programs

‐ Corporate support

What  components of wellness have been implemented?

Flu Shots
Smoking Cessation
Health Fairs
Health Promotions and Contests
On‐site Weigh Watchers
Healthy Eating Options
On‐site Massage Therapist
Lunch and Learns
Discounted Gym Memberships
Wellness Points
Monthly Health Promotion

Difficulties encountered:  
‐ lack of budget and funding
‐ only want to participate during work hours 
‐ no carrot…..low participation

’t f b h i h‐can’t force behavior changes
‐”magic wand attitude”

Have we had results?  
2011 – absentee rates 4.5%
2011 – total first aid + medical work related claims – 30 – (6 required outside 

medical treatment)
2011 – total WC claim costs $40,000
2011 – work related frequency rate 1.5

N t t ?Next steps?
‐Continue to develop initiatives that will help prevent or manage conditions 
identified on HRA’s – hypertension, diabetes, heart disease, stress, depression

o Points of view, ideas, products, demonstrations 
or devices presented or displayed at the Ohio 
Safety Congress & Expo do not constitute y g p
endorsements by BWC. BWC is not liable for 
any errors or omissions in event materials.


